
GUEST PROMOTION PACKAGES 
 
PACKAGE 1– VIP  TREATMENT  
  
-SHOW SCHEDULED IN  1-2 WEEKS! 
 
-GET A ONE HOUR INTERVIEW! 
 
-FULL PROMOTION ON OUR SOCIAL MEDIA ACCOUNTS  
TWITTER, FACEBOOK, INSTAGRAM! 
 
-POST YOUR PRODUCT AND SHOW TO OVER 100 GOOGLE 
PLUS COMMUNITIES TO EXPOSE YOUR BRAND! 
 
-CLICKABLE IMAGE ON OUR WEBSITE! 
 
$499.00 
 
 
PACKAGE 2– LIMELIGHT 
 
-SHOW SCHEDULED IN 3-4 WEEKS 
 
-GET A 30 MINUTE INTERVIEW DURING PRE-PLANNED 
SHOW 
 
-FULL PROMOTION ON OUR SOCIAL MEDIA ACCOUNTS  
TWITTER, FACEBOOK, INSTAGRAM  
 
$299.00 
 
 
PACKAGE 3– ANNOUNCE IT TO 
THE WORLD 
 
-SHOW SCHEDULED IN 3-4 WEEKS 
 
-10 MINUTE INTERVIEW DURING PRE-PLANNED SHOW 
 
$100.00 
 
 

 
 
 

CREATE BRAND 
AWARENESS!  
 

Bonus: WE WILL AIR 

ALL VIP PACKAGES 

ON IHEARTRADIO! 
b 

AUDIO IS EVER-

GREEN IT’S OUT 

THERE FORVER! 

 

BUILD A FOLLOWING! 

 

HEARING YOUR 

VOICE MAKES IT 

MORE PERSONAL! 

 

REACH PEOPLE ALL 

OVER THE WORLD! 

 



People are listening and for longer periods of time! 

Why should I book a package to appear on your show? 

The short answer is because people listen to our 
shows. So far our show has been listened to nearly 
10,000 hours! That alone speaks volumes! Anybody 
can put out a show right? But it takes a show with 
GREAT content and hosts with amazing chemistry to 
drive it home and make people want to hit the sub-
scribe button and listen weekly! 

2016 Podcast Awards 

Nominee –Best GLBT 

Show 

 

-Worked with promi-
nent Gay Rights Activists 
Peter Tatchell and Kevin 
Hogan of the Huffington 
Post, CEO Founders of  
B • OUT, PR Firm Fifteen 
Minutes, musicians and 
many others currently in 
the works! 

 

 

-Thousands of listeners 
all over the United 
States and in more than 
10 different countries! 

 

 

 

-Our show was hand-
picked to be a part of 
iHeartRadio! 

 

 



 

PODCAST ADVERTISING AND PROMOTION WORKS 

WELL FOR: 

 

 Web-Based Companies 
 Tech Companies 
 Startups 
 Websites 
 Companies launching a new app 
 Companies launching a crowd-funding campaign 

on Kickstarter/ Indiegogo 
 Authors releasing a new book 
 Artists releasing a new album 
 TV networks releasing new shows 
 Politicians and congressman running for office 
 Niche business looking for niche audiences 
 Large blue chip brands looking to raise awareness 
 Marketing your Event 
 Marketing your Zazzle Store, Etsy Shop, or Tee 

Spring campaign 
 Marketing your YouTube Channel, iTunes Single, 

FB Page, or Go Fund Me Page 
 Any company looking to reach new audiences to 

grow their business 
Ad agencies  

 

 

 

 

 

 

PERFECT FOR YOU! 



ARE YOU READY TO TAKE IT A STEP FURTHER AND  

ADVERTISE ON OUR SHOW?    

 

HERE ARE SOME OF THE TOP REASONS TO DO SO: 

The podcast space is growing quickly.  Thanks to new 
technologies such as smartphones, bluetooth-enabled 
cars, faster streaming speeds, Apple Car Play, podcasts 
are becoming ubiquitous and mainstream. One in five 
Americans (57+ million) now listen to podcasts each 
and every month. 

Podcast advertising is booming, but it's still in its infan-
cy and this means the market is at a steep dis-
count.  Think about other platforms that have ma-
tured over the years like Google Adwords and Face-
book Ads. They started off very inexpensive ($0.10 a 
click), but when they hit scale and found mass de-
mand, the rates sky-rocketed.  This happens in eve-
ry marketplace over time and podcast advertising 
will be no different. So get in early and enjoy the 
low CPM rates while they last. 

 

Podcasts in general tend to be highly engaging medi-

ums for delivering messages. Unlike ads on web pages 

and television, people enjoy listening to ads on pod-

casts. Podcast advertisements are five times as effec-

tive as web ads Most ads are live read by the host 

making it a more intimate and personal experi-

ence.  And since they put their trust in the hosts of 

their favorite podcasts, they’re much more receptive 

to the brands and products they promote. 

WHAT ARE YOU 

WAITING FOR?? 

http://www.edisonresearch.com/monthly-podcast-consumption-surges-to-more-than-one-in-five-americans/
http://www.apple.com/ios/carplay/
http://www.adweek.com/news/technology/its-boom-time-podcast-advertising-ira-glass-just-hopes-bubble-doesnt-burst-170232
https://www.singlegrain.com/marketing-strategy-2/podcast-advertising-what-you-need-to-know/
https://www.singlegrain.com/marketing-strategy-2/podcast-advertising-what-you-need-to-know/
http://www.fastcompany.com/3035954/most-creative-people/the-surprisingly-profitable-rise-of-podcast-networks
http://adage.com/article/digital/serial-put-podcast-advertising-map/295948/
http://www.forbes.com/sites/michaelthomsen/2015/04/07/podcasts-are-doing-to-advertising-what-uber-has-done-to-transportation/#7b194c6a1409
http://www.forbes.com/sites/michaelthomsen/2015/04/07/podcasts-are-doing-to-advertising-what-uber-has-done-to-transportation/#7b194c6a1409


Podcasts cover a large diversity of topics and content 
that you'll be sure to find one that aligns well with 
your brand. Listeners are highly educated and most 
make $75,000 per year.  An affluent, educated, and in-
telligent audience is a great audience to find new cus-
tomers. 

 Brands are having great success with podcast ad-
vertising and can track each campaign's perfor-
mance with coupon codes and unique URL's. 

 Mizzen+Main broke sales records, wiped out their 
entire product inventory, and got a return on their 
investment within 48 hours from airing! Read the 
case study 

Mack Weldon brand doubled their sales through pod-
cast advertising 

 A popular podcast advertising agency Midroll sur-
veyed 300,000 listeners and found that 63% of people 
bought something a host had promoted on their show. 

 Hawke Media also reported:  When asked if advertis-
ing within podcasts had affected their behavior, 71 
percent said they’d visited a sponsor’s website, while 
62 percent said they’d considered that new product or 
service. 78 percent agreed (and 21 percent agreed 
strongly) that their opinion of a company is more posi-
tive when they hear it mentioned in one of the pod-
casts they regularly enjoy. 

 

Podcast advertising has proven itself to be an effec-

tive new marketing channel to find new customers. 

Now it's your turn to start finding new customers. 

LET US HELP YOU 

GROW YOUR 

BRAND AND YOUR 

SALES! 

http://www.edisonresearch.com/the-podcast-consumer-2015/
http://www.edisonresearch.com/the-podcast-consumer-2015/
http://www.mizzenandmain.com/
https://medium.com/@kevinslavelle/the-tim-ferriss-effect-7d3dff9c63dc#.35d4e4wxk
https://medium.com/@kevinslavelle/the-tim-ferriss-effect-7d3dff9c63dc#.35d4e4wxk
https://digiday.com/brands/mack-weldon-doubles-underwear-sales-podcast-advertising/
http://hawkemedia.com/7-statistics-that-prove-podcast-advertising-works/

